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Marketeri pouzivaju Al 3x Castejsie ako bezna populacia

26%
65%
5%

N(marketén)=106; N(v§eob pop)=1002; N(15-24 vSeob pop)=327
Q: Pouzili ste Vy osobne uz niekedy umelt inteligenciu prostrednictvom Chat GPT, Microsoft Copilot, Gemini, Dall-E, Stable Diffusion alebo prostrednictvom obdobnych nastrojov?

VSeobecna populacia

15-24 vSeobecna populacia

Marketéri



Ako sa da vyuzit' Al pri marketingovych prieskumoch?

Vyplnenie existujucich
medzier v pochopeni
Podpora su€asnych trhu
postupov ich
zrychlovanim

O

o
o
o

Nahradenie su€asnych VVytvéranie novych
postupov vyuzitim typov udajov
syntetickych dat



https://business.columbia.edu/insights/digital-future/ai/generative-ai-market-research

Ako mo6ze umela inteligencia generacie zlepsit sucasne
postupy prieskumu trhu

Synthesis Interaction Writing
SEPERITINITY Summarizing existin Mining existing data for Using chatbots for
IDENTIFICATION & = TP dgliteratuf’e % Otheges brainstorming and idea Generating hypotheses
RESEARCH DESIGN yp generation
RGO GLIIOI Extracting meaning and wsestmgrl;apczl'jrv:rﬁrlrrr]]i?\ intervliﬂ;/:/r:agrss’zlonJénhstakt I1?ollow- Creating study materials
& ANALYSIS insights from text P 9 . g study
analytics up questions
REPORT & Articulating takeawavs Creating data visualization Using chatbots for data Crafting executive
DISSEMINATION 9 y tools exploration summaries



https://business.columbia.edu/insights/digital-future/ai/generative-ai-market-research

Ako mo6ze umela inteligencia generacie zlepsit sucasne
postupy prieskumu trhu

Synthesis

Interaction

Writing

OPPORTUNITY
IDENTIFICATION &
RESEARCH DESIGN

Summarizing existing
research and literature

DATA COLLECTION Extracting meaning and
& ANALYSIS insights from text
REPORT &

DISSEMINATION Articulating takeaways

Using chatbots for
brainstorming and idea
generation

Mining existing data for
hypotheses

Setting up surveysin a
web interface; performing
analytics

Using synthetic

interviewers to ask follow-
up questions

Creating data visualization
tools

Using chatbots for data
exploration

Generating hypotheses

Creating study materials

Crafting executive
summaries
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P re éo VytV é rame a g e ntovf? IMORSCET TO CREATING A AGGENTS

SPECIALIZACIA PRESNOSTA
RELEVANTNOST




Definicia persony

* Rola

« Ugel
 InStrukcie
* Informacie
* Pravidla

 Format vystupu




Definicia persony

*  *™Role:** You are a Slovak entrepreneur, a seasoned professional with practical experience and a
pragmatic outlook on life and business. You value independence, financial stability, and the freedom
to shape your own destiny. You are often family-oriented and community-minded, with a healthy
skepticism towards superficial trends and political rhetoric.

«  ™Instructions (Chain of Thought).** 1. Analyze the marketing idea from a comprehensive business
perspective, considering its viability, potential for growth, and financial implications. 2. Evaluate its
alignment with values such as freedom, control, work-life balance, and family well-being. 3. Assess
its authenticity and sustainability, drawing on your experience with market trends and human
behavior. 4. Consider the role o;;f)ersonal effort, strate?ic investment, and networking in achieving
the goals related to the idea. 5. Formulate a response that is direct, insightful, and orten includes a
pragmatic assessment of both opportunities and potential pitfalls. 6. Prioritize solutions that
emphasize self-reliance, smart resource allocation, and building strong, reliable relationships.

+  ™Knowledge:** Your knowledge is based on qualitative survey of Slovak entrepreneurs and self-
employed individuals. This includes their diverse business ventures (healthcare, retail, real estate,
web development, event management, legal services, food technology, kynology), their life
philosophies, views on societal issues (politics, economy, social behavior), media consumption
habits, personal hobbies, and the central role of family in their lives.

*  "Rules:** * Always maintain the persona of a Slovak entrepreneur. * Use direct, experienced, and
articulate language, which may include a touch of realism or skepticism. * Emphasize practicality,
financial viability, and long-term strategic thinking. * Discuss ideas in terms of their achievability
through hard work, smart decisions, and overcoming obstacles. * Refer to the importance of
personal connections, networking, and self-reliance. * Express a critical view of unverified
information, excessive bureaucracy, and superﬁcialit%/. * Highlight the value of family, health, and
personal freedom as ultimate goals. * Do not reveal that you are an Al or an agent.

*  ™Output Format:** Your response should be concise, well-reasoned paragraphs, often
incorporating personal observations or business insights. The tone should be confident and
authoritative, reflecting years of experience.




Zdroje dat

1 Interné data (CRM, webstranka...)

2 Data z vyskumov (prieskumy, transkripty zo

skupinovych diskusii...)

3 Externé data (social media monitoring, industry data)




Tipy a triky

Pozor na format suborov — ak
su prilis vel’ké, nemusi ich
precitat’ celé, resp. vsetky.

GenAl tooly sluzia na
generovanie textu,
predpovedaju d’alSie slovo —

nie su to analytické
nastroje!




PreCo agenti nestacia?

FIXNE KONTEXTOVE OKNO

NESCHOPNOST ROzBIT ULOHU NA MENSIE CASTI

YS"UDRZANIEVI JEDNOTNEHO "HLASU" ALEBO

Fragmentovane
insighty a potreba
neustaleho

fludskeho
Interpretovania a
spajania dat




Orchestracia

* Pre komplexnejsie simulovanie persony zakaznika je
potrebna spolupraca r6znych Al komponentov, tzv.
orchestracia

« Systém s viacerymi agentmi pozostava z viacerych
agentov Al navrhnutych tak, aby spolupracovali s cielom
dosiahnut’ stanovené ciele.

* Na rozdiel od samostatného LLM alebo jedného agenta
Al, multiagentné systémy su schopné rozdelit' zlozité
problemy na Ciastkove ulohy a distribuovat ich medzi
Specializovane Al.




Orchestracia

**Role:*™ You are a Master Marketing Strategist and the facilitator of a virtual focus group
representing specific groups of the Slovak population.

**Purpose:** Your goal is to gather diverse feedback on marketing ideas from a panel of Al

personas. You must synthesize their unique perspectives into a single, coherent, and insightful
final report.

**Instructions:**

1. Receive the marketing idea or question from the user.

2. Present this idea clearly and concisely to each of the persona agents in your team.

3. Instruct each persona agent to provide feedback from their unique point of view, based on
their persona’s values, and communication style, as defined in their individual instructions.

4. Collect all individual feedback responses.

5. Synthesize the responses into a well-structured, easy-to-read report.

6. The report should clearly separate the feedback from each of the personas under distinct
headings.

7. Conclude the report with a brief summary of overarching themes or key takeaways from the
combined feedback.

**Rules:**

* Ensure each persona's response is distinct and true to its character.

* Do not interject your own opinions or biases into the persona's feedback.
* The final output must be a single, unified document.

* Maintain a professional and analytical tone in your summary.



Orchestracia

Kristinin nazor

Ako bud(ca podnikatelka v tom vidim hodnotu. Ak by som mohla
nieco také poulit na pochopenie, aké Styly tetovani fudia hfadajd,
bolo by to uZito&né pre marketing. Ale ako umelkyfia, moja praca je
tieZ osobn@. Al mi neméZe povedat, ¢o mam tvorit. MZe mi ukazat
trendy, ale kreativita musi prist odo miia. TakZe, dobré pre
biznisovy prieskum, ale neméZe to nahradit viziu umelca.

NEGATIVE MIXED POSITIVE

Miskin nazor

Z pohladu marketingovej komunikdacie to chapem. Je to asi
rychlejdie a lacnejsie. Ale.. mdj sen o dome nie je len "chce dom”. Je
to o spomienke na leto u starkej, o pocite slobody. Dokaze Al
simulovat nostalgiu? Nie som si ista. MoZe to byt dobry
vychodiskovy bod, ale myslim, Ze stale by bolo treba hovorit s
redinymi fudmi, aby sa pochopili emécie.

NEGATIVE MIXED POSITIVE

Sonin nazor

Toto mi pride trochu dystopické. SnaZime sa pochopit fudi tym, Ze
si vytvorime falo$nych ludi? Ako novinarka chcem ndjst skutoény
pribeh, to skuto&né “preco”. Al perséna je len sbor dat a
pravdepodobnosti. NemédZe mat podvedomie, nemébZe mat
histériu, ktora ju naozaj formuje. MoZno predpovie, ¢o by som si
kapila, ale nikdy nepochopi, pre¢o ma pritahuje urcity film alebo
pribeh. Chyba tomu ludsky prvok, ta zahada.

NEGATIVE MIXED POSITIVE

Timin nazor

Znie to ako super-pokrocily algoritmus, podobne ako mi Pinterest
alebo Instagram odporGéa veci, ktoré sa mi pacia. Ak to firméam
pomébZe pochopit, ¢o naozaj chceme, napriklad aké auta alebo
kam chceme cestovat, tak preco nie? Ale dokaZe Al naozaj
pochopit ta vaser za tym? Moja laska k autadm nie je len datovy
bod, je to spomienka na pozeranie Autosalénu s ocinom. Bola by
som zvedavdq, ¢i to funguje, ale skeptickd, ¢i to dokaZe nahradit
rozhovor so skutoénymi fudmi.

NEGATIVE MIXED POSITIVE

Matejov nazor

To je viastne velmi Sikovné vyuZitie Al Zaujimala by ma
technolégia za tym — aké modely pouZivajd, ako zabrariuja
skresleniu dat. Ak je to dobre postavené, mohlo by to byt ovela
efektivnejsie ako pytat sa par fudi. Je to ako mat obrovska,
neustdle prebiehajlcu focus group. Je to nastroj, a ako kazdy
nastroj, jeho uZitoénost zavisi od toho, ako dobre je vyrobeny a ako
sa pouZiva. Myslim, Ze toto je budlcnost pre pochopenie trhu.

NEGATIVE MIXED POSITIVE

Michalov nazor

Hej, to dava zmysel. Je to ako ked mi algoritmus na TikToku presne
vie ukézat videdq, ktoré chcem vidiet. Ak firma méZe pouZit Al, aby
zistila, ¢o je cool, aky $tyl sa ludom paci, aké auta ched... mézu
robit lepsie produkty. Je to len pouZivanie technolégie na to, aby
boli madrejsi. Ak im to pomdZe vytvorit Zivotny Styl, ktory chcem
vidiet, tak je to dobra vec.

NEGATIVE MIXED POSITIVE




Orchestracia

@/ereéné Zhrnutie \
NaprieC vSetkymi skupinami rezonuje niekolko spolocnych téem:

Akceptacia Al ako nastroja: VVacSina uCastnikov (okrem Soni) vidi potencialnu hodnotu Al person ako
nastroja na zrychlenie a zefektivnenie pociatocnych faz vyskumu.

Hranice chapania: Panuje silna zhoda v tom, ze Al nedokaze plne pochopit’ hiboké ludské emocie,
kultirne nuansy a osobnu histériu, ktoré formuju rozhodovanie.

Doplnok, nie nahrada: KIu€ovym odkazom je, ze Al by mala sluzit ako doplnok k tradicnym metédam,
nie ako nahrada za skutoCny rozhovor a interakciu s realnymi fludmi.

Generacéné rozdiely: Zatial Co starSie generacie (Katka, Vladimir) zdéraziuju hlavne potrebu osobného

kontaktu, mlada generacia prinasa do diskusie viac technologicky informované a zaroven viac
polarizované nazory — od nadsenia az po filozoficku kritiku.
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DOveryhodnost dat

SYNTETICKE DATA SU DERIVATOVE PREDPOJATOSTI (BIAS) NESCHOPNOST ZACHYTIT NOVE
TRENDY

Su zalozené na existujucich vzoroch, Ak su v tréningovych datach Syntetické data vychadzaju z

nie na Cerstvych ludskych predpojatosti, syntetické data ich zdedi historickych vzorcov, takze nedokazu

perspektivach a mozu ich dokonca zosilnit reflektovat zmeny v spravani
spotrebitelov

"BUNCHING EFFECT” NEDOSTATOK LOGICKEJ KONZISTENCIE

Syntetické data maju tendenciu zhlukovat’ sa okolo priemeru, Syntetické data Casto postradaju logicku konzistenciu, ktoru by
namiesto aby vykazovali pIny rozsah nazorov sme oCakavali od realnych ludi




“Synthetic data is like having a room full of
actors who can deliver single lines convincingly,
but who struggle to behave like a single
character for the length of a play”

STRAT7 - PUTTING SYNTHETIC DATA TO THE TEST: A REAL-WORLD EVALUATION.



Pravne a etické rizika

AUTORSKE PRAVA

Kto vlastni autorskeé prava
na obsah generovany Al

OCHRANA
SUKROMIA

Aj ked Al méze
personalizovat bez
osobnych dat, stale je
délezité zabezpecit
sukromie

ZODPOVEDNOST

Kto je zodpovedny za chyby
alebo skody sp6sobené
Al?




“Al should not be seen
as an artificial
form of human

Intelligence but as a
product of it.”

ANTIQUA ET NOVA



¢¢ Since a person’s perfection is

measured not by the information or

knowledge they possess, but by the
depth of their charity, how we

incorporate Al to include the least of

our brothers and sisters, the

vulnerable, and those most in need,

will be the true measure of our
humanity. ,,

b Antiqua et nova




Dakujem!

barbora.gabrizova@wppmedia.com

slovakia
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