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Shmuti kampané

Naskenuj mé

Klient: VSeobecna Uverova banka
Nazev kampané: Osobny finanény plan
Platforma: Teads Ad Manager

Medialni agentura: Digiline

Formaty: Display & Video
Cilova skupina: Vék 18+
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Jak Attention mereni funguje?

Krok 1 Krok 2 Krok 3 Krok 4
Sledovani o¢ni Modelovani Sledovani kampani Attention report
kamerou

% viewed

Eyes-on dwell

time (sec)

[ Attentive seconds per 000
impressions (APM)

©

Environmentalni signaly: format Algoritmus strojového uceni Signaly prostredi jsou Pozornost je odhadnuta
reklamy, doba zobrazeni, velikost identifikuje korelace mezi zachyceny pfi kazdém modelové na zakladé
obrazovky, rozloZzeni stranky, environmentalnimi signaly a zobrazeni prostrednictvim sledovanych environmentalnich
doména... vysledky pozornosti za U¢elem tagu vlozeného do signald.

Attention vysledky: ad view, vytvoreni modelu. NGEEY Attention metriky: % viewed,

eyes-on dwell time, attentive

eyes-on dwell time
seconds per 1000 impressions



Jaka KPIl mérime,

kdyz mluvime o Attention?

% VIEW RATE

Vypocet: Vidéna imprese/imprese

% Impresi vidénych
realnym uzivatelem

EYES-ON DWELL TIME

Vypocet: Total dwell time / Seen impressions

Pocet sekund, po které se
uzivatel dival na reklamu

ATTENTIVE SECONDS
PER 1000 (APM)

Vypocet: % view rate x Av dwell time x 1000

Pocet piné vnimanych sekund
reklamy na 1000 impresi
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Zadani kampaneée

1. Brand awareness se zamérenim na Attention optimalizaci.

2. Optimalizovat kreativy v Teads Studiu a navrhnout vhodnou kombinaci
formatu.
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Krok ¢.1 — Kreativa

Na zakladé grafickych podkladl od klienta Teads pfipravil ve svém studiu
kreativy optimalizované pro inRead inArticle prostredi a navrhl kombinaci
formatd vhodnou pro tuto kampari.
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New Video LS + EC

UdlIUVELILU pPliZildilld. OUldIuL 1
ho mdzete aj z naSich stranok v

danové ie na
stiahnutie: Odklad danového

priznania

Danovnik si na tomto oznameni
sam urci dlho si lehotu
pred danovnik si bez
udania ‘hokolvek  ddvodu
moze predlzit na mesiac, dva
alebo az tri mesiace. Urobi sa to
potom tak, Ze do

policka vyplni datum.

KedZe Standardny termin na

FIATE - “ﬂh‘q'

-

imeni

1 ako dlhc lehotu
. Bezny danovnik si bez
akéhokolvek ddvodu
na_mesiac. dva

imalizovane kreativy Teads Studiem - Video

o e
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11V pLiZiidilld. “‘“‘“{““l S1 R UdLUVELIV PLIZLIID. SUdIIuL ST danove priznanie na .
v g ho mozete aj z naSich stranok v ho méZete aj z naSich stranok v stiahnutie: Odklad danového
= priznanie  na — ... daflové priznanie na priznania
I | : stiahnutie: Odklad danového e .

Optimalizované kreativy Teads Studiem - Display

Scroller Vertical

stiahnutie: Odklad danového
priznania

ﬂ | priznania

PEKNY
DOCHODOK?

sam u i lehotu
Danovnik si na tomto oznameni predizi. B k si bez
sam ur¢i ako dlho si lehotu udania ddvodu
predizi. Bezny dafovnik si bez méze predizit na mesiac, dva
udania kéhokolvek  ddvodu alebo az tri mesiace. Urobi sa to
méze predlzit na mesiac, dva ~ natom tak. 7e do nrisli§ného ~

Danovnik si na tomto oznameni
sam ur¢i ako dlho si lehotu
Bezny danovnik si bez
akéhokolvek ddvodu

predlZift na mesiac, dva




Krok ¢.2 — Optimalizace

f

[V 4

[V 4

Stejné vyhodnoceni probéhlo i po druhém tydnu kampaneé.

*aCPM = cena za 1 000 s Attention

.

Po prvnim tydnu doslo k prabéznému vyhodnoceni a naslednym krokdm:
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Kampan byla optimalizovana,
po prvnim a druhém tydnu

Tydenni vyvoj kampané

2100 2,45 €
243 €
2 000 (577 a0 c
1
900 1908
1800 235¢€
1700 230€ 2,30 €
1650
1600 2.28 €
2,25€
1500
1400 2,20 €
2023 47 (11/20) 2023 48 (11/27) 2023 49 (12/04)

—APM —aCPM




Krok ¢.3 — Vyhodnoceni

Diky optimalizaci kreativ a webl se podafilo navysSit Attention a zaroven snizit cenu
aCPM.
Z vysledku kampané dale vime, které formaty a jaky obsah dosahuje nejvysSich hodnot
z pohledu Attention, coz je uzite€na informace pro budouci planovani.

11

Teads



12

Vykon kampaneé ve srovnani s benchmarky

- 4 r—\ N\ P
((:)) SHdE
L Al
L 4J @ —
% View rate Eyes-on dwell time Attentive Seconds (APM)
Formula: Total dwell time / Viewed impressions Formula: Total view time / total impressions *1000

Formula: Viewed impressions / Impressions

69.68% 2.73 s 1,902 s

of campaign impressions were seconds the user’s eyes looked at seconds per 1000 impressions that the
viewed by the user the ad (on average) user actually paid attention (on average)
BENCHMARKS BENCHMARKS BENCHMARKS
LAMP industry Display 50% LAMP industry Display 2.83 LAMP industry Display 1,408
LAMP industry Outstream OLV 74% LAMP industry Outstream OLV 1.80 LAMP industry Outstream OLV 1,324
Teads Total 66% Teads Total 3.07 Teads Total 2,026
Country norm (SK) Total 71.4% Country norm (SK) Total 2.94 Country norm (SK) Total 2,099
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Dwell time

Video LS & Scroller formaty zajistily nej

Attention

Bubble size = media

volume
3,40 .
: new_Video LS + EC
3,20 .
. Video LS + EC
3,0 —T
2 80 E new Hover
new_Scroller B
2 60 . new Carousel SQ
. Vi ller A
2 40 : Scroller B a new_Video ch er
Carousel SQ : Flow SQ
220 . Scroller A ’
Video-Stories V
2,0 - new_Video Scroller B
: Hover Video Scroller
1,80 :
60,00% 65,00% 70,00% 75,00% 80,00% 85,00% 90,00%

View rate

Creative format

new Video LS + EC

new Scroller B

new Video Scroller A

Scroller A
Scroller B
Video LS + EC

new Video Scroller B

Video-Stories V
new Hover

new Carousel SQ

Video Scroller

Carousel SQ

A\ A& 4

vySSi

APM

2250
2164
2084
2004
1993
1988
1964
1915
1846
1782
1758
1668
1654

1306
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https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064523
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064528
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064602
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064525
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064525
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064523
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077065407
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064603
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064609
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064610
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064602
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064610
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064509
https://demo.teads.com/?content=publishers%252Fteads-tech_english.html&vast=https%3A%2F%2Fs8t.teads.tv%2Fvast%2F6753877077064609
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Kategorie Family & Parenting dorucila nejvyssi
Attention

Category APM
Bubble size = media Family & Parenting 2947s
volume
S Sports 2254s
Benchmark
Education 2187s
3,95 News 2170s
Arts & Entertainment 2068s
3,7s
. : Technology & Computin 2042s
Education : Family & Parenting &Y puting
3,55 " Sports Food & Drink 1971s
3,3s . Style & Fashion 1760s
é 51 Health & Fitness 1626s
=208 Arts & Entertainment g3
e A e Ve 37 Home & Garden 1590s
0 29s : News | :
. Hobbies & Interests 1580s
. Technology & @
2,7s Hobbies & Interests Computing Food & Drink Business 1383s
2 58 ¢ e Society 1304s
Health & Fitness Style & Fashion Shopping 1253s
2,3s 4 .
Home & Garden : Automotive 1222s
2,1s :
62,0% 64,0% 66,0% 68,0% 70,0% 72,0% 74,0% 76,0% 78,0% Real Estate 1078s

View rate
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Zpeéetna vazba od klienta

(" .
“Vo VUB vieme, Ze jeden z dblezitych sucasti marketingu je nielen jedine¢na kreativa

ale aj spravny medialny mix z dévodu zabezpecenia vysokej efektivity kampani. Preto
sSme sa spolocne s online medialnou agenturou DigiLine rozhodli vyskusat’ Teads.

ISR Spolupraca bola vyborna a procesne velmi jednoducha. Optimalizacia kampani

prebiehala na pravidelnej baze, vdaka ¢omu sme ziskali cenné informacie o aktualnej
vykonnosti OFP online kampane a na zaklade coho sme adaptovali CTA s cielom
zlepsit CTR. Pozitivne nas prekvapilo, ako aj malé a vhodné upravy dokazu zmenit
vysledky. Vnimame, Ze Teads je vhodny nastroj pri online kampaniach s cielom
zvysenia efektivity a zvysenia pozornosti potencialnych resp. novych klientov.”

Eva Kollarikova )
Veduca oddelenia Marketing a elektronické meédia vo VUB

~
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